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Hey! I’m so glad you’re here. 

This 8-point checklist is designed speci!cally for you - 

the freelancer, blogger, or entrepreneur. 

Whatever your mission, there has never been more opportunity to 

make money online - and to have fun while doing it. Whether you’re 
looking to start a side hustle or make a full-time income, the sky’s the 
limit!  

Use this checklist to create a website that’s great from the start! 

#1. Optimize for Speed
It’s 2019, and we have the attention span of a mouse. Your site needs to load 
fast if you want visitors to stay there.  

Use a free tool like Google’s PageSpeed Insights to see how your site 
matches up for both mobile and desktop. Any score below 80 could use 
improvement. 

Pro Tip: always use JPG !les for images. PNG format will slow down your site!

Another Pro Tip: If you’re deciding between Wordpress themes, run each 
theme’s demo URL in PageSpeed Insights to get an idea of how your site will 
perform. 

#2. Mobile-Friendly

Everyone talks about responsive design, and this is why.  

Have you ever noticed how everyone, everywhere, is on their phone all the 
time? Yup, me too. It’s now more important than ever to make sure that your 
site looks great and works well on mobile, as more than half of all visitors 

may be viewing your site from their phones.

https://developers.google.com/speed/pagespeed/insights/
https://developers.google.com/speed/pagespeed/insights/


#3. Easy to Navigate
Limit your main header menu to no more than !ve items, plus a logo or 
banner that navigates back to the homepage. Avoid dropdown or sub-
menus whenever possible.  

Typical menu items could be stu" like ‘About,’ ‘Services,’ ‘Portfolio,’ ‘Contact,’ 
and ‘Blog.’ 

Pro Tip: What about a Testimonials page? Instead of having a dedicated page 
(that no one may ever see), add testimonials directly after you make a claim 
about your services or expertise.

#4. Clear Purpose
You’ve probably heard over and over the importance of !nding your niche. 
This is certainly true, but isn’t the whole story. You can have a most well-
de!ned niche out there, but if your purpose isn’t clear on your website, no 

one will hire you.  

Ask yourself these questions: What do I do? What bene!t am I providing my 
customers? What need do I satisfy?

#5. Call-to-Action*

*where appropriate! 

Call-to-actions (CTAs) are great - and necessary - but it’s totally possible to 
overdo it.  

The goal is to make it easy for your prospect to do what you want them to - 
whether that’s send you an email, download your e-book, or subscribe to 
your mailing list. Delight and inspire - don’t annoy. 



#6. Personal Touch
We want to work with people who we know, like, and trust. We can’t know, 
like, or trust a faceless internet anon. Upload a high-quality, approachable 
headshot of yourself and use it throughout your site and on social media.

Once you think you’re !nished with your website, don’t look at it for a few 
days. Then, read it over again. You’ll probably catch a mistake or two. Get a 
friend to read over your site - preferably someone who doesn’t know too 
much about what you’re doing - and see if what you wrote makes sense. 

#7. Professional Copy

Pro Tip: To prevent confusing jargon, voice-to-text yourself using your laptop or 
phone as you talk about your business, and structure your copy around that. 

Make sure to include at least one form of proof of who you are on your 
website: a portfolio showcasing your skills, happy testimonials from clients, 
or a list of professional certi!cations or quali!cations. It’s ok if you don’t have 
all three forms right now - because eventually, you will. 

#8. Include Proof

Pro Tip: Make sure any form of proof you use is relevant. If you’re a freelance 
writer, no one cares about that glowing testimonial from your neighbor whose 
dogs you watched three years ago. 

Need help with your website? :) Drop me a line at amanda@thestemwriter.com
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